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TURKIYE'DE FAALIYET GOSTEREN PERAKENDE VE URETIM iISLETME-
LERININ FINANSAL PERFORMANSLARININ DEGERLENDIRiLMESI:
MERKEZ BANKASI SEKTOR BiLANCO VE GELiR TABLOLARI UZERINE
BiR ARASTIRMA!

Ozet

Perakende sektorii dagitim kanali iiyelerinin icerisinde ¢ok 6nemli bir yere sahip-
tir. Tiiketim mallarinin dagitimi, dagitim kanalinin ilk iiyesi olan ve endiistriyel
sektdrde yer alan iiretici ile baslar nihai tiiketici ile sona erer. Uriinlerin nihai tiike-
tici ile bulusturulmas: perakendeci sayesinde olmaktadir. Tiirkiye’de ve diinyada
meydana gelen ekonomik, teknolojik, sosyal ve kiiltiirel alanlardaki gelismelere
paralel olarak perakende sektoriinde de ¢ok ciddi gelismeler olmustur. Uriin ve
hizmetlerdeki gesit ve hacim artisi tiiketiciyi ¢ok fazla iiriin alternatifi ile kars1 kar-
stya birakmis bu gelismeler perakendeyi ¢ok daha onemli bir konuma getirmistir.
Perakende ¢ok 6nemli bir konuma sahip olmasi dolayist ile bir¢ok sermaye sahibi
bu alana yatirim yapmis ve bu sektor tiim diinyada ¢ok biiyiik bir hacme ulagmis-
tir. Bu durum ayni zamanda yOnetim sorunlarini da beraberinde getirmistir. Pera-
kende sektoriinde ulusal ve uluslararasi oyuncular devreye girmis, bu da inanil-
maz boyutlarda bir rekabeti ortaya ¢ikarmistir. Ekonomik ve teknolojik gelismelere
bagli gelisen rekabet de her gecen giin karliliklar1 daha da asagilara ¢ekmeye de-
vam etmektedir. Ekonomik hayatta ¢ok 6nemli bir yere sahip olan perakendenin
daha iyi anlasilabilmesi, rekabette gii¢ kazanilabilmesi i¢in bu sektoriin diger sek-
torlerden farkliklarinin bilinmesi ve sektoriin dogasina uygun ¢oziimlerin gelistiri-
lebilmesi ile miimkiindiir. Bu ¢alismada perakende sektorii ile {iretim sektdriiniin
finansal performanslar1 incelenerek sektorlerin farkliliklar: ortaya konulmaya ¢ali-
silmistir. Bu kapsamda 2011-2016 yillar1 arasinda Tiirkiye’de faaliyet gosteren iire-
tim ve perakende isletmelerinin finansal tablolarindan faydalanilarak finansal per-
formanslar1 agisindan bir farklilik olup olmadig: tespit edilmeye caligilmistir. Bu
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Tiirkiye’de Faaliyet Gosteren Perakende ve Uretim Isletmelerinin Finansal Performanslarinin Degerlendi-

rilmesi: Merkez Bankast Sektor Bilanco ve Gelir Tablolar: Uzerine Bir Arastirma

v

amagla Tiirkiye’de faaliyet gosteren 2011-2013 yillar1 arasinda 500 perakende is-
letmesi ve 3.506 {iretim isletmesi, 2014-2016 yillar1 arasinda ise 591 perakende is-
letmesi ve 3.057 iiretim igletmesinin finansal tablolar1 incelenmigtir. Calismanin
amaci dogrultusunda Merkez Bankas1 sektor bilango ve gelir tablolarindan elde
edilen veriler oran analizi yontemi ile analize tabi tutulmustur. Analiz sonuglari
bulgular boliimiinde genis sekilde ele alinmuistir.
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EVALUATION OF FINANCIAL PERFORMANCES OF RETAIL AND
PRODUCTION BUSINESSES OPERATING IN TURKEY: A STUDY ON
CENTRAL BANK SECTOR BALANCE SHEET AND INCOME STATEMENT

Abstract

Retail sector holds an important position among members of distribution channel.
Distribution of consumer goods starts with the producer, who is the first member
of this distribution channel and included in industrial sector, and ends with the
consumer. That the goods are delivered to the consumers is maintained by the re-
tailer. In parallel with economic, technologic, social and cultural development, ob- 423
served both in Turkey and around the world, serious progress in retail sector has
been achieved. The increase in variety and volume of products and services has
made the consumers be faced with many product alternatives, and this has led the
retail sector to a much more important position. Due to its current significant posi-
tion, retail sector has attracted quite many investors, which has given rise to a con-
siderable volume of it, sensed all around the world. However, this has brought
about management problems. National and international bodies have also started
to take action within this sector, as a result of which an incredibly competitive
structure has been formed. This progressive competition, which is also resulted
from economic and technologic developments, is continuously decreasing the prof-
its aimed. To be able to gain strength in retail sector, which demonstrates a signifi-
cant role in Economy, it is important to figure out what it really is and how it dif-
fers from other sectors as well as to show capacity to develop solutions to problems
which are relevant to the nature of this sector. In this study, retail and production
sectors are aimed to be compared through the investigation of their financial per-
formances. It is also aimed with the analysis of their statement to identify whether
there exist any differences among financial performances of retail businesses func-
tioning in Turkey between the years 2011 and 2016. With this purpose, the state-
ments of 500 retail and 3.506 production businesses functioning in Turkey between
the years 2011 and 2013, and 591 retail and 3.057 production businesses function-
ing in Turkey between the years 2014-2016 have been analyzed. Within the same
direction of the objective of this study, the data obtained from sector balance sheet
and income statement was analyzed through the ratio analysis technique. The re-
sults of the analysis have been extensively discussed in the findings section.
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