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Ön Söz

Küresel iş ortamını şekillendirmede çok önemli bir rol oynayan, dinamik 
ve sürekli değişen bir ortam olan pazarlama dünyasına hoş geldiniz. Pazarlama 
disiplini, hızlı teknolojik ilerleme, toplumsal değişim ve gelişen tüketici 
davranışları çağında inovasyon ve adaptasyonun ön saflarında yer almaktadır. 
Bu kitap, pazarlamanın güncel konularını derinlemesine incelemektedir. 

Dijital devrim, iletişim kurma, bağlantı kurma ve bilgi tüketme şeklimizi 
önemli ölçüde yeniden şekillendirdi. Sosyal medya platformları, pazarlama 
kampanyaları için hem yeni fırsatlar hem de yeni zorluklar sunan güçlü 
araçlar haline geldi. Yapay zekâ ve veri analitiğinin yükselişi, reklamcılıkta 
benzeri görülmemiş düzeyde kişiselleştirme ve hassasiyetin kilidini açarken, 
gizlilik ve etik sonuçlarla ilgili endişeleri de artırdı. Dahası, sürdürülebilirlik 
ve kurumsal sosyal sorumluluk, işletmeler için kritik hususlar olarak ortaya 
çıkmıştır. Tüketiciler, değerleriyle uyumlu olan, sosyal ve çevresel etkilere 
olumlu katkıda bulunan markaları tercih ederek giderek daha seçici hale 
gelmektedirler. Sonuç olarak, pazarlamacılar özgün ve amaca yönelik marka 
kimlikleri oluşturarak karlılık ve amaç arasındaki hassas dengeyi kurmalıdır. 
Bu zorluklar ile benzersiz fırsatlar da bulunmaktadır. Yenilikçi şirketler, 
müşteri deneyimlerinde devrim yaratmak için gelişen teknolojilerden ve 
verilerden yararlanmıştır. 

Bu kitap, çağdaş pazarlama ortamına kapsamlı bir genel bakış sunmayı 
amaçlamaktadır. Pazarlama bilim alanı uzmanları ve akademisyenlerinden 
oluşan yazar grubunun büyük bir istekle katkı sunduğu, kısa zamanda büyük 
çaba göstererek ortaya çıkardığı bir eserdir.

Sürekli gelişen pazarlama dünyasında bu yolculuğa çıkarken, tartışılan 
konuları eleştirel bir şekilde değerlendirmenizi ve bunların işletmeler, 
tüketiciler ve bir bütün olarak toplum üzerindeki etkilerini göz önünde 
bulundurmanızı öneririz. İster akademisyen ister profesyonel bir pazarlamacı 
ister öğrenci olun ya da sadece pazarlamanın büyüleyici dünyasını merak 
ediyor olun, bu kitabın size ilham vereceğini umuyoruz. 



Kitabın hazırlanmasında emeği geçen tüm yazarlara ve baskıya hazırlık 
sürecindeki titiz çalışmalarından dolayı Özgür Yayınlarına çok teşekkür 
ediyoruz.

Dr. Yasin YILMAZTÜRK- Dr. Çağatay AKDOĞAN
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Praface

Welcome to the world of marketing, a dynamic and ever-changing 
landscape that plays a pivotal role in shaping the global business landscape. 
The discipline of marketing is at the forefront of innovation and adaptation 
in an era of rapid technological advancement, societal change and evolving 
consumer behavior. This book delves into the current issues of marketing. 

The digital revolution has dramatically reshaped the way we communicate, 
connect, and consume information. Social media platforms have become 
powerful tools for marketing campaigns, providing both new opportunities 
and novel challenges. The rise of artificial intelligence and data analytics 
has unlocked unprecedented levels of personalization and precision in 
advertising, while raising concerns about privacy and ethical implications. 
Moreover, sustainability and corporate social responsibility have emerged as 
critical considerations for businesses. Consumers are becoming increasingly 
discerning, favoring brands that align with their values and contribute to 
positive social and environmental impacts. As a result, marketers must 
navigate the delicate balance between profitability and purpose, striving to 
build authentic and purpose-driven brand identities. In addition to these 
challenges, there are unique opportunities too. Innovative companies 
have leveraged emerging technologies and data to revolutionize customer 
experiences.

This book aims to provide a comprehensive overview of the contemporary 
marketing landscape. It is a work that a group of writers, consisting of 
experts and academics in the field of marketing science, contributed with 
great enthusiasm and produced in a short time with great effort.

As you embark on this journey in the ever-evolving world of marketing, 
we encourage you to critically evaluate the issues discussed and consider 
their impact on businesses, consumers and society as a whole. Whether 
you’re an academic, a professional marketer, a student or just curious about 
the fascinating world of marketing, we hope this book inspires you. 



We would like to thank all the authors who contributed to the preparation 
of the book and Özgür Publications for their meticulous work in the 
preparation process for printing.

Ph.D. Yasin YILMAZTÜRK- Ph.D. Çağatay AKDOĞAN
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Investıgatıon of the Effect of Indıvıduals’ 
Empathy Levels on the Perceptıon of Ewom 
Messages By Electroencephalography (EEG)1 

Hazal Duman Alptekin2

Nihan Tomris Küçün3

Behçet Yalın Özkara4 

Abstract

With the advancement of technology, word of mouth (WOM), which is an 
important channel for consumer communication, has moved to the online 
world, and the concept of electronic word of mouth (eWOM) has taken its 
place in the literature. Many demographic and psychological factors shape 
the effect of eWOM messages on consumer decisions. One of them has been 
reported as empathy levels. Despite the indirect emphasis on empathy in the 
consumer behavior literature, no study directly addresses whether the degree 
of empathy has affected consumer perception of eWOM messages. Based on 
this research gap, this study aims to determine the effect of the consumers’ 
empathy degree on the positive, and negative e-WOM messages, which are 
to be handled with the electroencephalography (EEG) method, which is one 
of the neuroscience techniques. At the first step of the study, an experimental 
design that included positive and negative eWOM comments on eight 
brands was prepared through the Paradigm program. Then, the empathy 
levels of the 65 participants included in the experiment were determined, 

1 Bu çalışma Eskişehir Osmangazi Üniversitesi Bilimsel Araştırma Projeleri Koordinasyon 
Birimi tarafından 202117D03 no’lu proje kapsamında desteklenmiştir.

2 Dr. Öğr. Üyesi, KTO Karatay Üniversitesi, Sosyal İdari ve İktisadi Bilimler Fakültesi, Konya, 
Türkiye. hazal.duman.alptekin@karatay.edu.tr, ORCID ID: 0000-0001-8893-4622.

3 Dr., Eskişehir Osmangazi Üniversitesi, Bilişsel-Davranışsal Araştırma ve Uygulama Merkezi 
(BİLDAM), Eskişehir, Türkiye. nihan_tomris@hotmail.com, ORCID ID: 0000-0001-5548-
6093.

4 Doç.Dr., Eskişehir Osmangazi Üniversitesi, Bilişsel-Davranışsal Araştırma ve Uygulama 
Merkezi (BİLDAM), Eskişehir, Türkiye. bozkara@ogu.edu.tr, ORCID ID: 0000-0002-4178-
832X

https://doi.org/10.58830/ozgur.pub199.c925
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and low- high-empathy experimental groups were formed. During the 
experiment, the cognitive activities of individuals were recorded with EEG. 
Data on participants’ empathy levels and cognitive activities against eWOM 
comments were subjected to independent sample t-test analysis via the SPSS 
program. As a result of the analyses carried out, it was determined that the 
p300 amplitude in the parietal region differed significantly in the face of 
positive and negative eWOM messages from individuals with low and high 
empathy levels. In other words, it has been determined that the effect of 
eWOM messages on individuals differs according to the level of empathy 
exhibited by individuals. It is foreseen that the results obtained will help 
understand the effect of empathy, which indicates individual motivation and 
will benefit practitioners in using eWOM platforms, which are critical for 
today’s online organizations.

Introduction

Empathy is a key factor in human interaction, which infers feeling 
and understanding others’ emotions (Singer & Lamb, 2009). As studies 
indicated, a person’s empathy level affects his or her perception of others’ 
good or bad experiences (Cohen & Hoffner, 2013; Pedersen, 2021). 
Despite the significance of empathy in customer perception, this subject 
has not yet been directly addressed in the eWOM literature. Of course, to 
initiate empathy, the individual must first develop attention to the stimulus 
and trigger a cognitive process (Morgan & Morgan, 2005; Gu & Han, 
2007). Therefore, attention is accepted as the first step toward empathy 
(Van Zonneveld et al., 2017; Li et al., 2020).

Research also indicates that people are under the effect of social norms 
while reporting their empathy reactions toward other people’s suffering 
or happiness (Eisenberg et al., 2010; Nook et al., 2016). In other words, 
people tend to say they feel sad even when they are not when seeing another 
person in a painful situation (Fehr & Fischbacher, 2004). Social norms are 
institutionalized behavior patterns that are expected to adapt to people, 
and it is known that human beings, as social creatures, easily learn social 
norms and behave according to them (Mu et al., 2015). This is an important 
problem for scientific research focusing on the issues that social norms affect. 
That’s why in our research we used electroencephalogram (EEG) methods 
to test our hypotheses. The most important advantage of EEG is that it 
allows an understanding of real emotions and feelings concealed by social 
norms (Perry & Bentin, 2009). In other words, because the EEG method 
does not depend on participants’ self-reports, social norms do not affect the 
results, and researchers can make a reliable and valid measurement. An EEG 
provides information about a consumer’s brain activity that can be used to 
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clarify the empathy process when positive and negative eWOM comments 
are interpreted by consumers. Furthermore, researchers also find out that the 
EEG method is an effective way to measure people’s empathic reactions via 
oriented attention in real-time (Oshaka et al., 2007; Neumann & Westbury, 
2011; Kim et al., 2013).

Together with these findings, the present study attempts to explore 
whether and how consumers’ empathy degree affects the perception of 
positive and negative eWOM comments addressed with EEG measurement. 
To measure empathy levels, directed attention, which indicates the beginning 
of cognitive activation (Li et al., 2020), was detected by EEG, and the 
empathy levels of individuals were determined using these signals. In other 
words, there is a gap in eWOM literature that indicates the importance of 
empathy for consumers’ eWOM experiences. To fill this gap, we predict that 
consumers with different levels of empathy might display different patterns 
of eWOM behavior when they interpret negative and positive comments.

1. Electronic Word Of Mouth (eWOM)

As a result of the rapid developments in communication technologies, 
word of mouth (WOM) has evolved into a digital form which is called 
“electronic word of mouth (eWOM). eWOM has a wide range of 
communication techniques; e-mails, websites that are specifically designed 
for consumer experience, social media posts, blogs, videos, etc. However, the 
most commonly used eWOM source is “consumer reviews” about products 
and services (Cheng & Zhou, 2010). Online consumer reviews represent 
the statements of the consumers who buy, use, and have an experience with 
a product (Lee et al., 2011).

eWOM is considered one of the most effective communication models 
for monitoring consumer behavior, just like WOM, and even easier to 
measure compared to WOM (Bickart & Schindler, 2001; Park et al., 2011). 
eWOM messages, which are assessable as an online archive, can be tracked 
by marketing practitioners in real-time. Through this constant monitoring, 
changes in consumer behavior may be identified rapidly, allowing companies 
to enhance their value proposition (Dellarocaset al., 2007).

Conducted studies about eWOM show that eWOM has a strong positive 
effect on seeking information (Chang & Wu, 2014; Yang, 2017), attitude 
change (Kim et al., 2016; Park & Jeon, 2018), purchase intention (Weisstein 
et al., 2017; Bi et al., 2017) and perceived brand value (Kudeshia & Kumar, 
2017). Despite this positive effect, intense information and negative 
comments from other users presented to the consumer with eWOM can 
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confuse, and thus they may give up purchasing (Furner & Zinko, 2017). 
For this reason, eWOM should have useful and sufficient content and should 
always be monitored by practitioners, (Stuart et al., 2014).

The triggers that direct the consumers to eWOM are similar to WOM. 
However, in addition to the common desire to give feedback in WOM, 
eWOM contains a few more dynamics like the desire for social interaction, 
the potential to enhance self-worth, and the desire for economic incentives 
(Hennig-Thurau et al. 2004). 

Bansal and Voyer (2000) state that eWOM messages are considered 
reliable by consumers just like WOM messages. In the study of Bickart and 
Schindler (2001), consumers reported that they found other consumers’ 
thoughts about the product or service more reliable, more exciting, and 
empathetic than brands’ professional marketing communication messages. 
Parallel to those researches Park and Kim (2008) found in their studies on 
customer preference that the recommendations consisting of consumer 
evaluations were more effective than expert recommendations. Moreover, 
BrightLocal (2014) found that 88% of consumers read reviews to judge 
the quality of a local business, 85% read up to 10 reviews, and 88% trust 
online reviews as much as personal recommendations. These results verify 
the previous research’s findings of eWOM’s widespread effect on consumers 
(Bronner & De Hoog, 2010; Yang & Mundel, 2021).

The motivators that direct consumers to online reviews are quite diverse. 
Initially, consumers believe that they are reaching more “real” information 
as the reviewers don’t have any financial interest in the brand (Willemsen 
et al., 2011). Consumers also think that they can easily access information 
(Khammash & Griffiths, 2011) and thereby reduce the risk of purchasing 
(Verma & Yadav, 2021) via eWOM.  Additionally, according to Khammash 
and Griffiths (2011), customers may be interested in online reviews for 
socializing, curiosity, pleasure, enjoyment, understanding others, or just 
because they are bored. This statement shows that consumers do not only 
pursue functional benefits but also create a communication model with 
emotional dimensions (Ahmad et al., 2014).

Van Kleef (2010) states that individuals use the emotional expressions 
of others as a source of social information. This approach demonstrates the 
close link between eWOM and psychology. Emotional content in consumer 
reviews may make it easy for consumers to experience and internalize 
the entire process (pre-buying, post-buying) of the product. Establishing 
emotional connections with others may improve empathy and empathy may 
both speed up and facilitate making decisions about the product (Ahmad 
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et al., 2014). Considering the determining importance of emotions in 
the purchasing process (Kim et al., 2012), it can be stated that consumer 
reviews that address emotions may shape the decision about purchasing to 
a great extent. Undoubtedly the personal background and psychological 
characteristics of the people who face the online review are as important as 
the person who creates that (Sweeney et al., 2012). Some individuals are 
more skeptical of others’ views, while others may have higher empathy. This 
may affect the internalization of online reviews and may affect the decision-
making processes.

2. Role of Empathy in Communication Behaviors

Empathy is one of the most important elements of human behavior 
and social interaction. It is also a popular topic of scientific interest, and 
there is a huge literature about empathy. Despite the expanding literature, 
there is no consensus definition of empathy. Mainly, empathy refers to the 
psychological phenomenon of experiencing another’s feelings (Pfeifer et al., 
2008; Gerdes & Segal, 2009) and imaginative apprehension of another’s 
mental state (Lawrence et al., 2004). At a basic phenomenological level, 
empathy enables us to “put ourselves in someone else’s shoes” (Singer & Lamb, 
2009, p. 82). It is also described as “an affective response more appropriate to 
someone else’s situation than to one’s own” (Hoffman, 1987, p. 48). The basis 
of the definition confusion that exists in empathy research is related to the 
problem of whether empathy refers to an emotional or cognitive construct.

Recent neuroscience studies have provided new explanations for the 
existing conflicts in the literature about empathy. Research examining mirror 
neurons in the human brain correlates effective and perspective-taking 
components of empathy (Decety & Ickes, 2009; Decety & Lamm, 2009). 
Goubert et al. (2009) also demonstrate that the experience of empathy is 
an emotional simulation process that activates the limbic system. Therefore, 
when a person experiences empathy, the perspective-taking process operates 
in the prefrontal cortex and the temporal cortex, which means the person 
tries to develop a reaction to emotional stimulation (Shamay-Tsoory, 2011). 
In addition to this, if a person experiences other people’s pain or stress, 
which is strongly related to empathy, this is followed by the emotion 
regulation process, such as helping other people (Eisenberg & Eggum, 
2009). All these findings on empathy indicate that, besides the affective 
dimension of empathy, the cognitive dimension has an important effect on 
human behavior. In addition to that, these findings showed that there are 
commonalities in both affective and cognitive constructs (Blötner et al., 



374 | Investıgatıon of the Effect of Indıvıduals’ Empathy Levels on the Perceptıon of Ewom Messages...

2021). At this point, the present study considers the concept of empathy as 
both an effective and cognitive construct.

Empathy also seems to play a central role in consumer behavior. 
Researchers have examined the degree of empathy that influences the 
perceptions and behavior of consumers and marketing strategy (Chowdhury 
& Fernando, 2014). According to Kolko (2004), empathy provides product 
success, which affects sales rates. Similarly, Simon (2013) found that empathy 
provides consumer loyalty and increases purchase behavior. However, these 
studies focus on the effect of empathy in the face-to-face interaction process 
and indirect ways. Today, most purchasing behavior and customer relations 
are realized through online channels. At this point, the eWOM literature 
represents an important accumulation for understanding online consumer 
behavior (Park & Lee, 2009; Chu & Kim, 2011).

Studies in eWOM literature mention the importance of empathy in online 
consumer behavior. For instance, product information on online forums 
helps consumers empathize with the product experience and increases 
product-oriented reliability (Bickart & Schindler, 2001). eWOM also affects 
consumer economic value perceptions and loyalty intentions because it has 
higher credibility, empathy, and relevance to customers (Gruen et al., 2006). 
Additionally, eWOM allows consumers to share information, which is a 
credible source of voice for consumers and generates more empathy from 
each other (Kou et al., 2012).

However, little is known about the direct impact of the empathy level 
of consumers on eWOM. Our study seeks to extend the eWOM literature 
by addressing the lack of research on the direct impact of empathy. eWOM 
platforms include consumers’ positive and negative comments about 
products and services, which affect consumers’ product choices and purchase 
decisions. In this process, psychological aspects such as personality traits (Hu 
& Kim, 2018), self-enhancement (Hennig-Thurau et al., 2004), and a sense 
of belonging (Cheung & Lee, 2012) affect the interpretation of positive and 
negative comments. As is expected, consumers’ level of empathy may change 
the interpretation and also affect the perception of positive and negative 
comments about products and services. The main hypothesis of the study 
was established to test this statement:

H1: The impact of eWOM messages differs according to the empathy 
level of consumers.
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2.1 Neuroscience Approach For Analyzing Empathy

The goals of marketing, updated from a sales-oriented approach to a 
motivation to create value for all parties, began to evolve in the early 2000s 
to understand the behavior and mind of the consumer (Ciprian-Marcel et 
al., 2004). This historical evolution of marketing has led to the addition of 
a new area to the qualitative and quantitative research methods often used 
in marketing research, and the concept of “neuroscience” has very quickly 
entered the marketing literature.

Neuromarketing is an extremely beneficial research method when 
it comes to uncovering the responses that consumers develop with their 
tendency to conform to social norms or internal dynamics of which they 
are not even aware, without relying on their statements and analyzing their 
consistency (Robaina-Caldern & Martin-Santana, 2021). The method, 
which is positioned in research models as a complement to other traditional 
research methods, is considered one of the most promising approaches to 
explaining the gap between marketing theories and practice (Fisher et al., 
2010).

Empathy, which is the main focus of our current research, is also a 
subjective tendency shaped by individual characteristics, situational variables, 
and inner motivations. For this reason, neuromarketing has the potential to 
offer a significant advantage as it is an approach that makes it possible to 
exclude factors such as individual biases or social influence in determining 
empathy levels.

After all, empathy is not a cognitive notion that can be directly detected 
by neuroimaging methods in all conditions. However, there are important 
neural markers that show the individual’s empathy levels. Especially in 
empathy for pain (Meng et al., 2019), studies show that the most prominent 
of these markers that can be detected by neuroimaging methods is attention. 
As physical pain is modulated by attention (Choi & Watanuki, 2014), 
empathy is directly related to oriented attention, which is one of the top-
down controlled mechanisms. The anterior cingulate cortex and the insula, 
which are involved in empathy for pain, became active when the unpleasant 
part of the stimulus was focused on, but not when the focus was switched to 
another aspect of the stimulus (Gu & Han, 2007). The temporal patterns of 
ERP (event-related potential) responses support the attentional restriction 
on the processing of pain empathy (Coll, 2018; Meng et al., 2019). The 
relationship between sensitivity to first-hand pain and empathy for pain is 
likely dependent upon top-down attentional modulations since the brain 
correlates of empathetic pain processing are responsive to such modulation. 
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Thus, individuals with a high level of empathy show a higher orientation 
towards the positive or negative conditions of others, while individuals 
with a low level of empathy tend to avoid these conditions. In other words, 
empathy levels are related to the attention directed by individuals, which can 
be tracked by the brain’s event-related potentials. For the aforementioned 
reasons, in this study, ERPs are used to assess participants’ attention to 
eWOM messages and gauge their levels of empathy. Based on the summarized 
literature, the following hypotheses predict that the P300 potential, which 
can be monitored by EEG and is an important marker of attention, differs 
in line with the empathy levels of individuals.

H1a: During the negative eWOM condition, consumers with lower 
empathy levels would have lower P300 amplitudes than customers with 
high empathy levels.

H1b: During the positive eWOM condition, consumers with higher 
empathy levels would have larger P300 amplitudes than customers with 
lower empathy levels.

3. Method and Analysis

The methodological process followed within the scope of this study, which 
deals with the effect of empathy level on the perception of eWOM messages 
with EEG, consists of four main steps: preparation of the experiment 
procedure, creation of the participant pool, data collection, and analysis. 

The first step of the experimental procedure is to determine the 
demographic information and empathy levels of the people who are planning 
to participate in the research. The first part of the questionnaire prepared for 
this purpose consists of questions about demographic information (gender, 
age). In the second part of the questionnaire, the empathy scale developed 
by Gokalp and Inel (2021) was adopted.

The scale, which has a single dimension, consists of 7 items and includes 
the highest 28 points (high empathy) and the lowest 7 points (low empathy) 
to measure the empathy levels.

The second step of the preparations for the experiment is related to the 
determination of the eWOM interpretations to be presented as stimuli. 
In this step, 8 different fictional brand names (Fornia, Fulin, Lotti, Satao, 
Champi, Coren, Bulgar, and Prommi) and positive and negative eWOM 
messages related to these brands (4 positives, 4 negatives) were used by the 
researchers to prevent cognitive deviations and prejudices. Prepared brands 
and comments were shared with the participants who were accepted before 
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the experiment, and it was ensured that the participants were informed about 
the relevant brands and the eWOM messages developed for these brands.

The last step is related to the preparation of the experimental slide to be 
used in the data collection process via EEG. Using the Paradigm Experiment 
software, the eight brands and the positive-negative eWOM messages were 
inserted on the experiment slide. All stimuli were placed on blocks with 
a 1920x1080 screen resolution. Luck (2014) recommends showing each 
stimulus at least 50 times for an experiment to achieve accurate data by 
calculating all neural responses’ means. Based on this information, 4-step 
visual stimuli were created in five different presentation blocks. In each 
block, the stimuli were shown randomly 120 times, and after each block, a 
break was given upon the request of the participants.

Figure 1. Presentation of stimuli in a block

Methodologically, the another important step in conducting the research 
is to assemble a group of participants. In this regard, Foul et al. (2009) 
rely on the power analysis presented. Specifically, the sample size for the 
experiment was set at 65 participants as a result of the calculations carried 
out with a confidence interval of 95%, an effect size of 0.5, and a power 
of 0.80. In addition to the sample size, the profile highlighted by the 
participants is also an issue that influences the process. At this point, studies 
in the literature were considered in determining the participants, and it 
was ensured that consumers aged 18–35 years whose activity in e-WOM 
channels was highlighted the most were included in the study (Yang, 2013; 
Cheung, 2014; Zhang et al., 2017; Lam et al., 2019). In addition, to 
increase the quality of the EEG measurement, the presence of a psychiatric 
or neurological condition, the presence of right-handedness, and the fact 
that they had made at least one online purchase in the last month were 
accepted as conditions for the selection of candidates.

Taking into account the relevant conditions, participant announcements 
were made through social media channels to create a sample pool. In the 
first stage, the empathy levels of 220 participants involved in the process 



378 | Investıgatıon of the Effect of Indıvıduals’ Empathy Levels on the Perceptıon of Ewom Messages...

were measured, and 65 subjects with the highest (28 points) and lowest (7 
points) empathy levels were determined as the main sample group, and a 
data collection calendar was prepared according to these participants. In the 
data collection phase, informed consent was obtained from the participants 
before the experiment, and the informing procedure was completed by the 
researchers about the experiment.

The EEG device used for data acquisition is a Nautilus an EEG model 
with 32 channels, dry electrodes, and wireless Before the experiment, 
participants were seated in a fixed seat 100 cm away from the LCD monitor. 
All participants were shown a 4-minute learning exercise that had similar 
features to the real experiment so that they could gain experience with the 
procedure.

The electrodes were placed on an EEG electrode head (g.GAMMAcap) 
that complies with the extended international 10/20 system. Once the device 
was placed on the skull, the g.Recorder program was used for recording. 
When configuring the EEG device, the input range (Input Range) was set to 
375 mV (44.70 nV), the bandpass (Bandpass) to 0.5–30 Hz, and the notch 
selection to 48–52 Hz.

All data obtained with the EEG device were first cleaned of artifacts using 
EEGLAB 14.1.0 running under Matlab software. A 30 Hz low-pass filter 
was applied to remove excessive deviations in the data (Luck, 2014). Then, 
the data were divided into periods 200 ms before the onset of the stimulus 
and 1000 ms after the encounter with the stimulus, and the baseline was 
corrected by averaging the interval before the stimulus.

Afterward, the Independent Component Analysis (ICA) algorithm, 
which is used to remove artifacts caused by eye movement, blinking, and 
heartbeat, was applied (Jung et al., 2001). In this process, as a result of ICA 
made through ERPLAB 14.1.0, periods with voltage deviations exceeding 
100 V in 100 ms periods of the signals were also eliminated. Periods with 
voltage deviations exceeding ± 100 V in 50 ms temporal windows in EEG 
signals were automatically eliminated by the analysis program. As a result 
of the operations, the amplitude of the P300 potential, which refers to the 
participant’s attention to the stimulus, was clarified.

The P300 potential offers the opportunity to measure the unconscious 
mental reactions of individuals 300 ms before, which are active in the 
parietal region (Zhou et al., 2010). Thus, studies in the empathy literature 
indicate that the P300 potential is effective in determining empathy-oriented 
cognitive arousal, which points to attention. Based on this information, 
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the cleaning steps in the analysis process were carried out to clarify the 
cognitive arousal in the parietal region. Finally, the obtained signals were 
digitized through the Matlab software, and the data were transferred to 
the IBM SPSS 22 program. In this process, first of all, basic descriptive 
statistics were carried out. Then, testing the research hypotheses and 
comparing the changes in the mean amplitude values for P300 according 
to the empathy level of the participants were analyzed with the independent 
samples t-test, and the significance level was accepted as p =.05. Moreover, 
ethics committee approval for the experiment process was obtained with the 
decision numbered E-25403353-050.99-115632 taken at the meeting of 
the Eskişehir Osmangazi University Non-Interventional Clinical Research 
Ethics Committee dated March 11, 2020.

4. Findings

Sixty-five individuals aged 20–27 years participated in the data collection, 
which was conducted in November–December 2021. The demographic 
data of the participants are shown in Table 1.

Table 1. Demographics of participants

Variables Categories F %

Gender Women 35 53,3

Men 30 46,7

Age 18-20 10 15,7

21-23 30 46,3

24-26 20 31,9

27 and above 4 6,1

Participants’ empathy level was assessed using the empathy scale 
developed by Gokalp and Inel (2021). The Cronbach’s Alpha value of 
the scale, which was subjected to reliability analysis, was determined to be 
73.2%. Looking at the distribution of scores obtained with the empathy 
scale, 35 participants (53.8%) who obtained a score of 28–25 were classified 
as having high empathy, while 30 participants (46.2%) who obtained a score 
between 7 and 10 were classified as having low empathy (Table 2).
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Table 2. The distribution of participants’ empathy levels

Empathy 
levels

High (28-25) 35 53,8

Low (7-10) 30 46,2

Independent sample t-test results regarding the differentiation of P300 
potentials that are collected in the parietal region based on empathy levels 
are given in Table 3. 

Table 3. Independent sample t-test results

Empathy levels

Type of 
eWOM

Event-
related 
potentials 
(ERP)

Brain 
region

Low High

M SD M SD df t

Negative P300 Parietal -114.408 889.404 1925.957 1899.587 63 -6.219*

Positive -233.508 1090.012 1326.800 933.192 63 -5.394*

As shown in the results presented in Table 3, the P300 amplitude in the 
parietal region was found to be significantly different in the face of positive 
and negative eWOM messages from individuals with low and high empathy 
levels. In other words, the effect of eWOM messages on individuals differs 
according to the level of empathy displayed by individuals. This result 
supports the H1 hypothesis.

Similarly, it was found that individuals with high levels of empathy 
paid more attention to both negative and positive eWOM messages than 
individuals with low levels of empathy. Similarly, individuals with low 
empathy were found to have a lower tendency to consider eWOM and to 
be less influenced by eWOM messages than consumers with high empathy. 
These two findings were accepted as support for sub-hypotheses H1a and 
H1b.

5. Conclusion and Discussion

As in many other areas of life, the digitalization of shopping has opened 
up a new battlefield for today’s marketing academics and practitioners. 
In this new dual world order, where digital and physical environments 
collide, brands must develop new strategies to survive and maintain their 
competitiveness. 



Hazal Duman Alptekin / Nihan Tomris Küçün / Behçet Yalın Özkara | 381

At the beginning of these increasingly important phenomena is the 
understanding of the new consumers who are constantly active, whose 
interactions with each other are becoming unlimited and extremely easy, 
who trust the comments of others, and who tend to direct their shopping 
behavior in this direction in an environment where positive or negative 
comments can grow geometrically.

Although consumers’ interest in the opinions of others (Berger, 2014), 
their level of trust (Walsh & Mitchell, 2010), and the determinants of this 
interaction on purchase decisions (Ahmad et al., 2014) and subsequent 
satisfaction (Anderson, 1998) have long been known in the literature, 
Although it finds a place for itself (Engel et al., 1969), studies on eWOM, 
which is the equivalent of this dynamic effect on digital platforms, only span 
a few decades.

eWOM, the electronic equivalent of word of mouth, has become a 
focal point for both academia and real markets with the development and 
spread of communication technologies. eWOM, which can be thought of 
as a network among consumers, can pose a serious threat when it comes to 
negative comments but also offers important opportunities for brands, such 
as feedback and the creation of a voluntary and organic audience. 

Although many studies show that consumers trust other users’ comments 
more than brands’ communication efforts (Akyüz, 2013; Sarma & 
Choudhury, 2015), it cannot be assumed that these messages always reflect 
objective reality. eWOM messages may have content that is shaped in light of 
individual experiences, that is intentionally defamatory, or that is damaging 
to brand equity even though it is not targeted. Depending on the content of 
the message and the importance consumers attach to it, this situation can get 
in the way of the brand’s marketing efforts and cause lasting damage. From a 
different angle, the question of whether positive comments reflect the truth 
should be discussed for the same reasons. A customer’s satisfaction with the 
product may be perceived by others as a deliberate marketing effort, or it 
may not be consistent. 

The inherent fluidity of the platform and eWOM makes it extremely 
difficult for brands to track and control all these phenomena. This is because 
interpersonal communication, which is an extremely complex issue in the 
physical environment, can also become much more complex on digital 
platforms where identities, norms, or social roles are relatively in the 
background.
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In light of the difficulties and uncertainties, this study was designed 
by focusing on the phenomenon of empathy to understand the dynamics 
underlying the eWOM behaviors of individuals and the communication 
between each other. The starting point of the research was that individuals’ 
empathy levels can be effective in their evaluations of eWOM messages, 
just as they determine the interaction between individuals (Redmond, 1989; 
Feng et al., 2004; Jemczura, 2004). 

The hypotheses of the research were prepared with the assumption that 
the cognitive attention developed by individuals with low and high empathy 
levels towards positive and negative eWOM messages would be different 
from each other. The electroencephalograph, a neurometric measurement 
instrument frequently used in marketing and communication applications, 
was used, and specifically, the P300 potential was accepted as a marker, 
which was defined as a psychophysiological response for attention (Spencer 
& Polich, 1999; Egner & Gruzelier, 2004) and involvement (Aleksandrov 
& Maksimova, 1985; Hajcak & Foti, 2020).

When the P300 potentials of the two groups, consisting of participants 
with low and high empathy levels, were compared, it was found that the 
empathy level of the individuals caused an extremely important cognitive 
difference in the evaluation of eWOM messages. 

Participants with high empathy levels were significantly more affected 
by both positive and negative eWOM messages than participants with low 
empathy levels. In other words, people with high empathy are significantly 
affected by other people’s comments. As predicted, the role of empathy 
in cognitive responses to eWOM messages may be an important clue to 
understanding online consumer behavior. Because the results obtained 
show that empathy is an important dynamic underlying the power of 
communication and interpersonal interaction, it was found to be effective 
not only in positive messages but also in negative eWOM messages. 

Measuring the interest and attention towards eWOM messages free from 
participants’ self-reports via EEG, which is the adopted technique for our 
research, constitutes the original aspect of the paper. Thus, in this way, it 
was possible to detect and evaluate a cognitive function that occurs in an 
ms-level time interval following the encounter with the stimulus. Therefore, 
it is thought that cognitive responses that can be monitored simultaneously 
are important to understand how eWOM messages are processed at the 
individual level and how they are reflected in consumer behavior.
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The relationship between empathy and consumer behavior has been 
proven in previous studies with its effects on consumers’ perceptions of 
corporate social responsibility studies (Xie et al., 2015), services (Wei et 
al., 2020), and product evaluations (Chen et al., 2021). However, the 
relationship between eWOM, cognitive attention, and empathy, which is 
one of the most important issues in digital markets and is increasing in 
importance day by day, is still a new field of study for both literature and 
practice. 

Considering the determinative power of eWOM on consumers’ 
purchasing decisions (Alhidari et al., 2015), it is seen that the effects of all 
cognitive elements subject to this interaction on each other and ultimately on 
purchase intention should be elaborated. Knowing the working principles 
of these forms of social interaction, which not only trigger consumers to 
buy but also enable them to develop an attitude towards the brand in the 
long run, will also be an important clue for shaping communication with 
consumers. 

According to the results obtained, it is seen that the level of empathy, 
which is one of the individual characteristics, has an important role in social 
interaction in terms of marketing practices. In this context, the sensitivity 
of consumers with high levels of empathy towards positive and negative 
eWOM messages should be correctly analyzed by brands, and both brand 
communication and sustainable monitoring of consumer views on the brand 
should be ensured. 

In this study, only eWOM messages are prioritized to represent the 
interaction between consumers. Further research on not only consumer-
originated communication but also brand-originated communication efforts 
with a focus on consumer cognitive processes is thought to add to both the 
literature and practice.
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137 978-975-447-462-6 Education in the home, the kindergarten, and the primary school Elizabeth Palmer Peabody 
138 978-975-447-182-3 Eflatun bey ve rakım efendi Ahmet Mithat Efendi 

139 978-975-447-329-2 Efsuncu baba Hüseyin Rahmi Gürpınar Yayına hazırlayan 
Kemal Bek

140 978-975-447-052-9 Efsuncu baba Hüseyin Rahmi Gürpınar 
141 978-975-447-606-4 Eğitim bilimleri araştırmaları 1  Editör Önder Baltacı
142 978-975-447-607-1 Eğitim bilimleri araştırmaları 2  Editör Önder Baltacı
143 978-975-447-038-3 Einstein'ın düşleri Lightman, Alan 
144 978-975-447-261-5 Ekimin ıssızlığı saçların Birkiye, Atilla 
145 978-975-447-407-7 Ekogastronomi ve mutfak: ekmeğimi kazanıyorum Tuba Pehlivan, GİZEM YAVAŞ

146 978-975-447-604-0 Ekonomi ve finans politikaları üzerine çalışmalar  Editör Demet  EROĞLU SEVİNÇ,Editör 
Gönül  YÜCE AKINCI

147 978-975-447-423-7 Ekonomideki yeni dönüşümler ışığında türkiye’nin ekonomi politiği  Editör AHMET YILMAZ ATA,Editör Mehmet 
Fatih Buğan

148 978-975-447-108-3 Ela gözlüm  
149 978-975-447-546-3 Electricity and magnetism Elisha Gray 
150 978-975-447-545-6 Elements of agricultural chemistry Thomas Anderson 

151 978-975-447-568-5 Elit düzeydeki sporcuların odaklanmış dikkat becerilerinin incelenmesi 
(bocce ve dart sporcuları örneği) Ender Ali Uluç Editör Fahri Akçakoyun

152 978-975-447-100-7 Erkekte ve kadında eşcinsellik Yılmaz, Ali Kemal 
153 978-975-447-128-1 Erzurumlu emrah  

154 978-975-447-252-3 Eski dostlar Chirbes, Rafael Çeviren Vartanlı, Ceren 
balamir

155 978-975-447-419-0 Essays on political economy Frederıc Bastıat 
156 978-975-447-544-9 Essentials of music theory Carl Edward Gardner 
157 978-975-447-121-2 Eşkiya ininde Hüseyin Rahmi Gürpınar 
158 978-975-447-580-7 Etkili takımlar için fonksiyonel liderlik yaklaşımı Mehmet Yıldırım 

159 978-975-447-543-2 Experiments and observations on electricity made at philadelphia in 
america Benjamin Franklin 

160 978-975-447-034-5 Eylül Mehmet Rauf 
161 978-975-447-373-5 Ferda-yı Garam - Mehmet Rauf 
162 978-975-447-300-1 Ferdi ve şürekası Halid Ziya Uşaklıgil Hazırlayan Öz, Samet
163 978-975-447-089-5 Fıkralar seçkisi  

164 978-975-447-415-2 Financial and economics issues in emerging markets Editör TUĞRUL KANDEMİR,Editör 
MEHMET FATİH  BUĞAN

165 978-975-447-619-4 Finansal gelişim, demokrasi ve beşeri sermayenin gelir dağılımına etkisi Gamze Destek,Gökçen Sayar 
166 978-975-447-405-3 Finansal perspektifte modern bankacılığın gelişimi Burak Büyükoğlu 

167 978-975-447-603-3 Finansal piyasaların evrimi: bankacılık, risk yönetimi, piyasa ve kurumlar  Editör Buket Kırcı Altınkeski,Editör mehmet 
fatih buğan

168 978-975-447-317-9 Firari güvercinler Fırat, Memed 

169 978-975-447-263-9 Firmin Savage, Sam Çeviren Küçükgedik, 
Kemal,Çeviren Küçükgedik, Kemal

170 978-975-447-622-4 Fiziksel aktivite ve zihinsel dayanıklılık düzeylerinin uyku kalitesine etkisi Muhammet Erdoğan,Şakir Bezci 

171 978-975-447-632-3 G20 ülkeleri için finansal baskının ölçülmesi ve finansal baskı yayılım 
etkisinin incelenmesi Hande Çalışkan Terzioğlu 
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172 978-975-447-484-8 Gas and oil engines, simply explained: an elementary instruction book 
for amateurs and engine attendants Walter C. Runciman 

173 978-975-447-616-3 Gastro özefageal reflü hastalığı
 Editör Murat Aladağ,Editör Yardımcısı 
Bülent  Yaprak,Editör Yardımcısı Mehmet 
Onur  Gül

174 978-975-447-113-7 Gazetecilikte ilk yazılarım Hüseyin Rahmi Gürpınar 
175 978-975-447-137-3 Gazetecilikte son yazılarım Gürpınar, H. Rahmi 

176 978-975-447-437-4 Gaziantep kentiçi ulaşımında tramvay hizmetleri ve yolcu memnuniyeti 
üzerine bir araştırma Bilal Erdoğan 

177 978-975-447-374-2 Geleyurum Dedem Bayram Özkul 
178 978-975-447-444-2 Gelir çeşitlendirmesinin bankaların risk ve performansı üzerindeki etkileri Burcu Buyuran 
179 978-975-447-033-8 Gençlik çağı ruh sağlığı ve ruhsal sorunlar Yörükoğlu,Atalay 
180 978-975-447-627-9 Gençlik ve siyasal katılım Mehmet Mazhar Yıldız 

181 978-975-447-302-5 Gezgin ile gölgesi Friedrich Nıetzsche Çeviren Eyuboğlu, 
İsmet zeki

182 978-975-447-355-1 Gide gide, gele gele 2 Mehmet Haluk Özyurt 

183 978-975-447-443-5 Girişimcilik ve yönetim: güncel gelişmeler  Editör Himmet  Karadal,Editör Evren  
Dinçer

184 978-975-447-577-7 Girls and athletics Mary C. Morgan 
185 978-975-447-542-5 Golden rules of medical evidence Stanley Bean Atkinson 
186 978-975-447-248-6 Göğe dönüş Beong, Chon Sang Çeviren Lee, Nana
187 978-975-447-162-5 Göl kıyısında Karlı, Gülten Resimleyen Serdar Çetin
188 978-975-447-363-6 Gönül ticareti Hüseyin Rahmi Gürpınar 

189 978-975-447-602-6 Granger nedensellik sınamasında yeni yaklaşımlar  Editör EMRAH İSMAİL ÇEVİK,Editör Buket 
Kırcı Altınkeski

190 978-975-447-575-3 Greek athletics Frederick Adam Wright 

191 978-975-447-320-9 Gulyabani Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

192 978-975-447-042-0 Gulyabani gönül ticareti/melek sanmıştım şeytanı Gürpınar,Hüseyin Rahmi 
193 978-975-447-387-2 Güçlü yönleriyle katılım bankacılığı Muhammed Hadin Öner 
194 978-975-447-206-6 Güfteler Ersönmez, Mesut 
195 978-975-447-193-9 Gül yaprağını döktü bugün Kabacalı, Alpay 

196 978-975-447-293-6 Gülnihal.  akif bey Namık Kemal Hazırlayan Gökçek, Mehmet 
Fazıl

197 978-975-447-601-9 Güncel gelişmeler ekseninde muhasebe ve denetim  Editör tansel hacıhasanoğlu,Editör Medet 
İğde

198 978-975-447-600-2 Güncel gelişmeler ışığında sağlık yönetimi  Editör İbrahim Bozkurt

199 978-975-447-599-9 Güncel gelişmelerle pazarlama: konular ve araştırmalar  Editör Emre Çolakoğlu,Editör Nur  
ÇAĞLAR ÇETİNKAYA

200 978-975-447-364-3 Günümüz diliyle dede korkut öyküleri  Hazırlayan KEMAL BEK
201 978-975-447-598-2 Güzel sanatlar üzerine araştırmalar  Editör Emine Erdoğan
202 978-975-447-381-0 H.cahit öztelli Dr.mehmet Sarıoğlu 
203 978-975-447-020-8 Hacı bektaşi veli Eyüpoğlu,İsmet Zeki 

204 978-975-447-343-8 Hakka sığındık Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

205 978-975-447-086-4 Halide edip adıvar Halide Edip - Adıvar 
206 978-975-447-067-3 Halk türküleri  
207 978-975-447-107-6 Halk türküleri : evlerinin önü Öztelli, Cahit 
208 978-975-447-541-8 Handbook of summer athletic sports  Editör Fred Whittaker
209 978-975-447-466-4 Hasta güvenliği kültürü ve yansıtıcılığın hasta bakım kalitesine etkisi Hakan Güvener,Mehmet Aytekin 
210 978-975-447-095-6 Hayat parçaları Adıvar, Halide Edib 
211 978-975-447-369-8 Hayattan Sayfalar Hüseyin Rahmi Gürpınar 
212 978-975-447-286-8 Haydar ergülen Alper, Yusuf Editör Özer, Adnan
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213 978-975-447-083-3 Haz. cahit öztelli  
214 978-975-447-077-2 Haz. m. ali tanyeri  

215 978-975-447-411-4 Health science in the 21th century: periods and dynamics Editör SEVGİ  ÖZTÜRK GÜNAY,Editör 
ASUMAN  KÜÇÜKÖNER

216 978-975-447-540-1 Healthful sports for boys Alfred Rochefort Calhoun 
217 978-975-447-539-5 Hellenistic sculpture Guy Dickins Editör Mary Dickins
218 978-975-447-041-3 Hep sonbaharı yaşadık Birkiye, Atilla 
219 978-975-447-088-8 Hiçbir aşk hiçbir ölüm Aral, İnci 

220 978-975-447-309-4 Hikaye Halid Ziya Uşaklıgil Yayına hazırlayan 
Gökçek, Fazıl

221 978-975-447-171-7 Hiperaktif çocuklar ve ritalin Ersevim, İsmail 

222 978-975-447-468-8 Homo sacer analojisi bağlamında Suriyeli mültecilerin durumu: Almanya 
ve Türkiye karşılaştırmalı analizi Canan Çetin 

223 978-975-447-477-0 How to draw a straight line: a lecture on linkages Alfred Bray Kempe 
224 978-975-447-538-8 How to get strong and how to stay so William Blaikie 
225 978-975-447-596-8 Hukuk alanında güncel meseleler  Editör Tayfun Ercan
226 978-975-447-271-4 Hülya saat Dere, Senem 
227 978-975-447-097-0 Hüseyin rahmi gürpınar'ın mektupları ve tiyatro eleştirileri  
228 978-975-447-360-5 Ihlara vadisi İbrahim  ŞİMŞEK 

229 978-975-447-614-9 Innovatif approaches to medicine, nursing and health sciences 
dynamics and changes

 Editör Funda  Karbek Akarca,Editör Gülbin  
Konakçı

230 978-975-447-610-1 Interdisciplinary studies on contemporary research practices in 
engineering in the 21st century-1  Editör Kamil Kaygusuz

231 978-975-447-611-8 Interdisciplinary studies on contemporary research practices in 
engineering in the 21st century-2  Editör Kamil Kaygusuz

232 978-975-447-390-2 International finance Hartley Withers 
233 978-975-447-537-1 Intestinal ills Alcinous Burton Jamison 

234 978-975-447-413-8 Islamic finance and banking in malaysia in 33 questions for beginners Editör YAVUZ TÜRKAN,Editör Dzuljastri bin  
Abdul Razak

235 978-975-447-617-0 İç denetimin hileli finansal raporlama üzerine etkisi: bağımsız denetçiler 
üzerine bir uygulama Halime Karaca,Nevzat Tetik 

236 978-975-447-469-5 İdari ve dinî bürokrasinin dinî - siyasi eğilimleri Faruk Bartan 

237 978-975-447-327-8 İffet Hüseyin Rahmi Gürpınar Yayına hazırlayan 
Kemal Bek

238 978-975-447-093-2 İffet Hüseyin Rahmi Gürpınar 

239 978-975-447-251-6 İhtiyar dost Halid Ziya Uşaklıgil Hazırlayan Gür, 
Muhammet

240 978-975-447-332-2 İki hödüğün seyahati Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

241 978-975-447-050-5 İki hödüğün seyahati Hüseyin Rahmi Gürpınar 
242 978-975-447-007-9 İki kişiye bir dünya sahibini arayan mektuplar Oğuzcan,Ümit Yaşar 
243 978-975-447-442-8 İktisadi ve idari bilimlerde akademik analiz ve tartışmalar  Editör Mehmet  GÖL,Editör Onur  ÖZEVİN
244 978-975-447-402-2 İktisat politikalarının tüketici güveni üzerindeki etkileri Tuba Gökmen 

245 978-975-447-342-1 İlk hikayeler ve tuhfe-i letaif Halid Ziya Uşaklıgil Yayına hazırlayan Nihan 
Abir

246 978-975-447-117-5 İlk öğretimde sosyal becerilerin geliş. ana baba ek kitabı Akkök, Füsun 
247 978-975-447-115-1 İlköğretimde sosyal becerilerin geliştirilmesi Akkök, Füsun 
248 978-975-447-281-3 İnançtan başkaldırıya Kutlu, Mehmet Necati 
249 978-975-447-241-7 İndigo çocuklar Ersevim, İsmail 
250 978-975-447-058-1 İnmek isterdim Duroy, Lionel 
251 978-975-447-139-7 İnsanlar maymun muydu? Hüseyin Rahmi Gürpınar 
252 978-975-447-183-0 İntibah Namık Kemal Zeybek 
253 978-975-447-490-9 İpin ucu kaçmadan Hilal Buğan 
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254 978-975-447-564-7 İslâm iktisat teorisi Gökhan Oruç Önalan 

255 978-975-447-398-8 İslami finans ve muhasebede güncel araştırmalar Editör Prof. Dr. MAZLUM ÇELİK,Editör Prof. 
Dr. MEHMET  KAYGUSUZOĞLU

256 978-975-447-279-0 İspanyolca deyimler sözlüğü Kutlu, Mehmet Necati 

257 978-975-447-284-4 İstanbul'da  aşıklar için buluşma yerleri Birkiye, Atilla Editör Özer, Adnan,Fotoğraf 
sanatçısı Yücel, Mehtap

258 978-975-447-273-8 İstanbul'da aşktan ikmale kalanlar Birkiye, Atilla 
259 978-975-447-298-1 İstanbul'da beklenen devrim Birkiye, Atilla 
260 978-975-447-013-0 İş bilenin para kazananın Townsend,Robert 
261 978-975-447-111-3 İşitme engelli çocukların eğitiminde temel ilkeler Atay, Mesude 

262 978-975-447-425-1 İşletme ve ekonomi perspektifinden sanal dünyada var olmak  Editör NESLİHAN  YALÇINKAYA,Editör 
MÜMİNE  KARADAĞ

263 978-975-447-299-8 İyi ki böyle yaşamışım ihsan aksoy Sezgin, Enver 
264 978-975-447-629-3 İzlenim yönetimi ve yaşam doyumu ilişkisinde kişilik özelliklerinin rolü Eyüp Acar Editör Mihri Barış  Karavelioğlu
265 978-975-447-451-0 Jukes-edwards: a study in education and heredity Albert Edward Winship 

266 978-975-447-344-5 Kaderin cilvesi Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

267 978-975-447-628-6 Kadın futbolculara uygulanan proprioseptif egzersiz programının, denge, 
proprioseptif duyu ve fonksiyonel performans üzerine etkisi Meral Miyaç Editör Mehmet Günay

268 978-975-447-291-2 Kadın pençesi Halid Ziya Uşaklıgil Hazırlayan Çanaklı, 
Levent Ali

269 978-975-447-613-2 Kahramanmaraş merkezli depremler sonrası için akademik öneriler  Editör Musa Öztürk,Editör Mustafa  KIRCA
270 978-975-447-123-6 Kalp ağrısı Halide Edip - Adıvar 
271 978-975-447-168-7 Kanarya bakımı, hastalıkları Altınköprü, Tuncel 
272 978-975-447-080-2 Karacaoğlan Karacaoğlan 
273 978-975-447-071-0 Karacaoğlan  
274 978-975-447-270-7 Karanlık vardar Huzuri, Elena Çeviren Baran, Suat

275 978-975-447-562-3 Kars geleneksel giysilerinin günümüz giysi tasarımına katkıları Emine Erdoğan Editör Feyza  Akarslan 
Kodaloğlu

276 978-975-447-021-5 Kaygusuz abdal Eyüpoğlu,İsmet Zeki 
277 978-975-447-178-6 Kaynanam nasıl kudurdu Hüseyin Rahmi Gürpınar 
278 978-975-447-026-0 Kedi bakımı Akay,Mustafa 
279 978-975-447-475-6 Keely and his discoveries: aerial navigation Bloomfield H. Moore 
280 978-975-447-152-6 Kendi kendinize iq testleri Klausnitzer, J.E. 
281 978-975-447-155-7 Kendi zekanı kendin ölç Heysenck, H. J. Çeviren Seniha Tanrınınkulu

282 978-975-447-337-7 Kesik baş Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

283 978-975-447-025-3 Kıran resimleri Aral,İnci 

284 978-975-447-239-4 Kırk yıl Halid Ziya Uşaklıgil Hazırlayan Özmel, Nur 
akın,Editör Tarım, Rahim

285 978-975-447-253-0 Kişilik testinizi kendiniz yapın Didato, Salvatore v. Çeviren Işık, Müjde
286 978-975-447-109-0 Kömür gözlüm  
287 978-975-447-027-7 Köpek bakımı Akay,Mustafa 
288 978-975-447-173-1 Köpek dünyası Altınköprü, Tuncel 
289 978-975-447-265-3 Köpekler alçaktan uçar Popov, Alek Çeviren Şen, Hasine
290 978-975-447-289-9 Kuma yazılanlar Bostancı, M. naci Editör Özer, Adnan

291 978-975-447-321-6 Kuyruklu Yıldız Altında Bir İzdivaç Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

292 978-975-447-192-2 Kuytuda büyür hayat Şen, Figen Ünal 
293 978-975-447-191-5 Küçük fıkralar Halid Ziya Uşaklıgil 
294 978-975-447-349-0 Küçük şeyler Sami Paşazade Sezai 
295 978-975-447-150-2 Kültür, dil, kimlik Tarım, Rahim 
296 978-975-447-268-4 Küresel çöküş ve kapitalizmin geleceği Ulagay, Osman 
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297 978-975-447-368-1 Kürk mantolu madonna Sabahattin Ali 
298 978-975-447-328-5 La fontaıne masalları La Fontaine Çeviren Feride Kurtulmuş
299 978-975-447-046-8 Lalo'nun tutkusu Lesparre, Christiane Çeviren aykut Derman

300 978-975-447-386-5 Language,society,history,economy and politics and politics in social 
sciences-4

Editör Muhlise  COŞGUN ÖGEYİN,Editör  
Kutay UZUN

301 978-975-447-452-7 Language: an introduction to the study of speech Edward Sapir 
302 978-975-447-480-0 Locomotive engine running and management Angus Sinclair 
303 978-975-447-143-4 Mai ve siyah Halid Ziya Uşaklıgil 
304 978-975-447-536-4 Making your camera pay Frederick C. Davis 
305 978-975-447-073-4 Manhattan son durak Rio, Michel Çeviren Aykut Derman
306 978-975-447-161-8 Masalların gülü dedem Edis, Derya Resimleyen Serdar Çetin
307 978-975-447-595-1 Matematik ve fen bilimleri üzerine araştırmalar  Editör Adile Akpınar

308 978-975-447-473-2
Maxims and instructions for the boiler room: useful to engineers, firemen 
& mechanics; relating to steam generators, pumps, appliances, steam 
heating, practical plumbing, etc.

Nehemiah Hawkins 

309 978-975-447-471-8 Mechanics: the science of machinery Alexander Russell Bond 
310 978-975-447-141-0 Mehmet rauf'un anıları Mehmed Rauf 
311 978-975-447-156-4 Mensur şiirler Halid Ziya Uşaklıgil 
312 978-975-447-094-9 Metres Hüseyin Rahmi Gürpınar 

313 978-975-447-102-1 Meydan okuyan çocuk Greenspan, Stanley I. Çeviren İsmail 
Ersevim

314 978-975-447-345-2 Meyhanede kadınlar Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

315 978-975-447-049-9 Mezardan kalkan şehit Hüseyin Rahmi Gürpınar 
316 978-975-447-277-6 Milonga kadınları Narlı, Nilüfer Editör Özer, Adnan
317 978-975-447-535-7 Modern cosmogonies Agnes M. Clerke 
318 978-975-447-076-5 Mor salkımlı ev Adıvar, Halide Edib 
319 978-975-447-488-6 Motors James Slough Zerbe 
320 978-975-447-167-0 Muhabbet kuşları Altınköprü, Tuncel 

321 978-975-447-311-7 Muhadarat Aliye hanım, Fatma Yayına hazırlayan 
Gökçek, Fazıl

322 978-975-447-467-1 Muhasebe denetiminin türk hukuk sistemindeki yerinin incelenmesi Mehmet Ali Yüzbaşıoğlu 
323 978-975-447-433-6 Muhasebe uygulamalarında teknolojik entegrasyon  Editör Medet İğde,Editör Murat Karahan
324 978-975-447-304-9 Mukuf kitabı Kilimci, Sibel Editör Özer, Adnan
325 978-975-447-534-0 Music and its masters Otis Bardwell Boise 
326 978-975-447-365-0 Mustafa kemal atatürk'ten seçme sözler İbrahim Şimşek 

327 978-975-447-322-3 Mürebbiye Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

328 978-975-447-043-7 Mürebbiye Hüseyin Rahmi Gürpınar 
329 978-975-447-172-4 Müsameretname Emin Nihat 
330 978-975-447-127-4 Nasreddin hoca  

331 978-975-447-626-2 National leader heydar aliyev in the 100th anniversary: investigation in 
the context of turkey-azerbaijan relations

 Editör İBRAHİM  KAZIMB?YLİ,Editör 
FARAHİLA  BABAYEVA-ŞUKUROVA,Editör 
BAHA AHMET  YILMAZ

332 978-975-447-350-6 Neden köy enstitüleri İbrahim Şimşek 
333 978-975-447-264-6 Nesl-i ahir Halid Ziya Uşaklıgil Hazırlayan Sınar, Alev
334 978-975-447-533-3 New and original theories of the great physical forces Henry Raymond Rogers 

335 978-975-447-532-6 New version of les contes d'hoffmann (the tales of hoffman) Jacques Offenbach Çeviren Charles Alfred 
Byrne

336 978-975-447-003-1 Neyzen tevfik Kabacalı,Alpay 

337 978-975-447-331-5 Nimetşinas Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

338 978-975-447-334-6 Normalleşme Sancısı Taha Özhan 
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339 978-975-447-594-4 Novel targeted therapeutic approaches to cancers  Editör Asiye Gök Yurttaş
340 978-975-447-574-6 Old english sports, pastimes and customs Peter Hempson Ditchfield 
341 978-975-447-453-4 On the art of writing Arthur Quiller-couch 
342 978-975-447-454-1 On the future of our educational institutions Friedrich Wilhelm Nietzsche 
343 978-975-447-383-4 On the linkage between bitcoin,islamic stocks,and oil prices Salahaddin Aljasem 
344 978-975-447-294-3 Onu beklerken Halid Ziya Uşaklıgil Hazırlayan Aslan, Hanifi

345 978-975-447-531-9 Opticks: or, a treatise of the reflections, refractions, inflections, and 
colours of light Isaac Newton 

346 978-975-447-124-3 Otizm ve otistik çocuklar Darıca, Nilüfer 

347 978-975-447-347-6 Otizmde derinlemesine Serena Wieder,Stanley I. Greenspan 
Çeviren Müjde Işık Koç

348 978-975-447-530-2 Outdoor sports and games Claude Harris Miller 

349 978-975-447-529-6 Outlines of a mechanical theory of storms: containing the true law of 
lunar influence Thomas Bassnett 

350 978-975-447-460-2 Outlines of educational doctrine Johann Friedrich Herbart 
351 978-975-447-103-8 Oyun Özdemir Nutku 

352 978-975-447-376-6 Oyundan okula Prof.dr. Stanley I. Greenspan,Jacquelıne 
Salmon Çeviren Sibel Zeynep  Yapraklı

353 978-975-447-336-0 Öğrenci fıkraları  Derleyen Halit Karaoğlu

354 978-975-447-338-4 Öldüren öpücük (katil buse) Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

355 978-975-447-039-0 Ölüm andı Xenakis,Françoise 
356 978-975-447-377-3 Ölüm bir kurtuluş mudur? Hüseyin Rahmi Gürpınar 
357 978-975-447-491-6 Öncü gösterge olarak mali stres endeksi: türkiye üzerine bir uygulama Buket Kırcı Altınkeski 
358 978-975-447-609-5 Örgütsel davranış kavramlar ve araştırmalar-1  Editör BENGÜ HIRLAK

359
"978-975-447-235-6 
(Tk) 
978-975-447-236-3"

Özel eğitimde temel akademik çalışmalar 1 Yaprak, Gamze E. Resimleyen Böge, 
Süleyman

360
"978-975-447-235-6 
(Tk) 
978-975-447-237-0"

Özel eğitimde temel akademik çalışmalar 2 Yaprak, Gamze E. Çizimleri hazırlayan 
Böge, Süleyman

361 978-975-447-199-1 Özel gereksinimli çocuklar Greenspan, Stanley L. 
362 978-975-447-489-3 Para ve sermaye piyasalarında teorik ve amprik çalışmalar  Editör Ethem Kılıç
363 978-975-447-528-9 Philosophy of osteopathy Andrew Taylor Still 
364 978-975-447-527-2 Photographic reproduction processes Peter C. Duchochois 
365 978-975-447-526-5 Photography in the studio and in the field Edward M. Estabrooke 
366 978-975-447-525-8 Physiology Michael Foster 
367 978-975-447-081-9 Pir sultan abdal  
368 978-975-447-068-0 Pir sultan abdal  
369 978-975-447-082-6 Pir sultan abdal'ın dostları  
370 978-975-447-053-6 Port sudan Rolin, Olivier Çeviren Elif Gökteke
371 978-975-447-485-5 Practical hand book of gas, oil and steam engines John B. Rathbun 

372 978-975-447-576-0 Practical training for running, walking, rowing, wrestling, boxing, jumping, 
and all kinds of athletic feats Ed James 

373 978-975-447-179-3 Pratik sağlıklı yemekler Aktoros, Fikret 
374 978-975-447-524-1 Problems of genetics William Bateson 
375 978-975-447-072-7 Psikanaliste ihtiyacım yok kedime konuşuyorum Jaureguıberry, Eve Çeviren Ayşe Ece
376 978-975-447-310-0 Psikanaliz ve aşk Alper, Yusuf 
377 978-975-447-258-5 Psikodinamik açıdan cemal süreya ve şiiri Alper, Yusuf Editör Özer, Adnan
378 978-975-447-432-9 Psychology and industrial efficiency Hugo Münsterberg 
379 978-975-447-523-4 Recent research on radioactivity Pierre Curie 
380 978-975-447-474-9 Records of steam boiler explosions Edward Bindon Marten 
381 978-975-447-522-7 Relativity: the special and general theory Einstein, Albert 
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382 978-975-447-166-3 Renkli akvaryum dünyası Altınköprü, Tuncel 
383 978-975-447-521-0 Report on surgery to the santa clara county medical society Joseph Bradford Cox 
384 978-975-447-318-6 Rock hudson'un öbür yüzü Fadanelli, Guillermo Çeviren Özkan, Hakan
385 978-975-447-361-2 Rübab-I şikeste Tevfik Fikret - 
386 978-975-447-147-2 Rübailer Oğuzcan, Ümit Yaşar 
387 978-975-447-593-7 Sağlık bilimleri alanında uluslararası araştırmalar 1  Editör Enes Karaman
388 978-975-447-592-0 Sağlık bilimleri alanında uluslararası araştırmalar 2  Editör Enes Karaman
389 978-975-447-591-3 Sağlık bilimleri araştırmaları: hemşirelik ve ebelik  Editör Hande Cengiz Açıl
390 978-975-447-590-6 Sağlık bilimleri araştırmaları: kulak, burun ve boğaz hastalıkları  Editör Talih Özdaş
391 978-975-447-589-0 Sağlık bilimleri araştırmaları: temel tıp  Editör Hülya Çiçek
392 978-975-447-158-8 Sağlıklı menepoz Atasü, Turgay 
393 978-975-447-238-7 Sağlıklı menopoz Atasü, Turgay,Güreli, Nail 
394 978-975-447-379-7 Sana yalan söylemişler Mustafa Suphi 
395 978-975-447-323-0 Sanata Dair Halid Ziya Uşaklıgil Editör Rahim Tarım
396 978-975-447-176-2 Saray ve ötesi Halid Ziya Uşaklıgil 
397 978-975-447-464-0 Schools, school-books and schoolmasters William Carew Hazlitt 
398 978-975-447-573-9 Scottish football reminiscences and sketches David Drummond Bone 
399 978-975-447-431-2 Second treatise of government John Locke 
400 978-975-447-307-0 Seçme şiirler Özer, Adnan 

401 978-975-447-315-5 Seçmeler Friedrich Nıetzsche Derleyen Eyüboğlu, 
İsmet zeki

402 978-975-447-520-3 Selenium cells: the construction, care and use of selenium cells with 
special reference to the fritts cell Thomas William Benson 

403 978-975-447-153-3 Sen latife değil latifsin Araz, Nezihe 

404 978-975-447-276-9 Sepette bulunmuş, hehsinden acı Halid Ziya Uşaklıgil Yayın yönetmeni Tarım, 
Rahim,Yayına hazırlayan Soğanoğlu, Dilek

405 978-975-447-181-6 Sergüzeşt Sami Paşazade Sezai 
406 978-975-447-308-7 Sevgili charlie Martin, Earle p. Çeviren Aydın, Işıl
407 978-975-447-032-1 Sevginin eşsiz kışı Aral,İnci 
408 978-975-447-205-9 Sevmek kolay eğitmek zor Bailey, Becky A. 
409 978-975-447-519-7 Shakespeare Robert Green Ingersoll 

410 978-975-447-274-5 Shakespeare'den öyküler Claybourne, Anna Çeviren Küçükgedik, 
Kemal

411 978-975-447-114-4 Sinekli bakkal Adıvar, Halide Edib 
412 978-975-447-105-2 Sinekli bakkal Halide Edip - Adıvar 
413 978-975-447-366-7 Siyah inciler Mehmet Rauf 
414 978-975-447-297-4 Siyaset ve medya alaca karanlığın iki atlısı Bostancı, M. naci Editör Özer, Adnan
415 978-975-447-288-2 Solist Lopez, Steve Çeviren Şimşek, Merve
416 978-975-447-099-4 Sonbahar düşü Suphi, Mustafa 
417 978-975-447-624-8 Sonsuz yansıma Havva Didar Çağlarlar 
418 978-975-447-588-3 Sosyal bilimler üzerine araştırmalar 1  Editör NÜKET KIRCI ÇEVİK
419 978-975-447-587-6 Sosyal bilimler üzerine araştırmalar 2  Editör NÜKET KIRCI ÇEVİK
420 978-975-447-586-9 Sosyal bilimler üzerine araştırmalar 3  Editör NÜKET KIRCI ÇEVİK

421 978-975-447-465-7 Sosyal bilimler üzerine araştırmalar: ekonomi ve politika  Editör Fatih Tuna,Editör Mehmet Fatih 
Buğan

422 978-975-447-441-1 Sosyal bilimlerde akademik analiz ve tartışmalar  Editör Ahmet  AYDIN,Editör Taner AYDIN

423 978-975-447-612-5 Sosyal bilimlere çok yönlü yaklaşımlar: tarih, turizm, eğitim, ekonomi, 
siyaset ve iletişim

 Editör girayalp karakuş,Editör H. FATİH  
YAKUT,Editör Nil Didem ŞİMŞEK

424 978-975-447-351-3 Sosyal ve ekonomik boyutları ile göç  Editör Tuba Büyükbeşe,Editör Eda 
Dineri,Editör Zeynep Köse

425 978-975-447-008-6 Sömürülen alevilik Eyuboğlu,İsmet Zeki 
426 978-975-447-004-8 Sözüm meclisten dışarı Oğuzcan,Ümit Yaşar 
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427 978-975-447-585-2 Spor bilimleri üzerine araştırmalar  Editör Mutlu Türkmen,Editör Ender Ali Uluç
428 978-975-447-518-0 Sport and work on the nepaul frontier James Inglis 
429 978-975-447-517-3 Structure and functions of the body Annette Fiske 
430 978-975-447-430-5 Supply and demand Hubert D. Henderson 

431 978-975-447-516-6 Surgery, with special reference to podiatry Edward Adams,Maximilian Stern Editör 
Maurice J. Lewi

432 978-975-447-515-9 Surgical anatomy Joseph Maclise 
433 978-975-447-618-7 Suriyeli göçmenlerin iş gücü piyasasına yönelik algıları Mahmud Alabbas,Gökçen Sayar 
434 978-975-447-272-1 Süreç 29 temmuzdan sonra kürt meselesi Sevimay, Devrim 
435 978-975-447-024-6 Süs ve sera bitkileri Odabaş,Atilla 
436 978-975-447-190-8 Şair eşref Karacali, Alpay 
437 978-975-447-339-1 Şair evlenmesi / müntehabat-ı eş'ar Şinasi Hazırlayan Kemal Bek
438 978-975-447-035-2 Şairlere ölüm yok Akbal,Oktay 
439 978-975-447-372-8 Şehirler Arası Arzu Atilla Birkiye 
440 978-975-447-352-0 Şermin Tevfik Fikret;; 

441 978-975-447-340-7 Şeytan işi Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

442 978-975-447-278-3 Şeytankadın Araoz, Graciela Çeviren Özkan, 
Hakan,Çeviren Özer, Adnan

443 978-975-447-324-7 Şık Hüseyin Rahmi Gürpınar Sadeleştiren 
Kemal Bek

444 978-975-447-074-1 Şık Hüseyin Rahmi Gürpınar 
445 978-975-447-056-7 Şıpsevdi Hüseyin Rahmi Gürpınar 
446 978-975-447-051-2 Şıpsevdi Hüseyin Rahmi Gürpınar 
447 978-975-447-185-4 Şiir denizi 1 Oğuzcan, Ümit Yaşar 
448 978-975-447-186-1 Şiir denizi 2 Oğuzcan, Ümit Yaşar 
449 978-975-447-303-2 Şiir ikizini arar Birkiye, Atilla 
450 978-975-447-285-1 Şiir ve psikiyatri kavşağında Alper, Yusuf Editör Özer, Adnan
451 978-975-447-169-4 Taaşşuk-ı talat ve fitnat Şemseddin Sami 
452 978-975-447-447-3 Talks to teachers on psychology; and to students on some of life's ideals William James 
453 978-975-447-296-7 Tanrı'nın kemikleri Gori, Leonardo Çeviren Mutlu, Latif
454 978-975-447-259-2 Tarantula Dylan, Bob Çeviren Gültekin, Cenk
455 978-975-447-581-4 Tarih alanında seçme yazılar 1  Editör YUNUS EMRE TANSÜ
456 978-975-447-584-5 Tarih alanında seçme yazılar 2  Editör YUNUS EMRE TANSÜ
457 978-975-447-054-3 Taş tekne Soloman, Andrew 
458 978-975-447-194-6 Taşlamalar hicivler 1 Oğuzcan, Ümit Yaşar 
459 978-975-447-195-3 Taşlamalar hicivler 2 Oğuzcan, Ümit Yaşar 

460 978-975-447-417-6 Tekstil sektöründe çalışanların toz ve gürültü maruziyetlerinin 
incelenmesi Ziya Ersoy 

461 978-975-447-001-7 Termik santrallere hayır Anadol,Kemal 
462 978-975-447-358-2 Tesadüf Hüseyin Rahmi Gürpınar 
463 978-975-447-090-1 Tesadüf Hüseyin Rahmi Gürpınar 
464 978-975-447-420-6 The age of big business, a chronicle of the captains of industry Burton J. Hendrıck 
465 978-975-447-514-2 The art of theatrical make-up Cavendish Morton 
466 978-975-447-455-8 The art of writing & speaking the english language Sherwin Cody 
467 978-975-447-513-5 The beggar's opera; to which is prefixed the musick to each song John Gay Editör Claud Lovat Fraser
468 978-975-447-512-8 The blue book of chess Howard Staunton 
469 978-975-447-511-1 The chemistry, properties and tests of precious stones John Mastin 
470 978-975-447-456-5 The child and the curriculum John Dewey 

471 978-975-447-510-4 The common nature of epidemics, and their relation to climate and 
civilization Southwood Smith Editör Thomas Baker

472 978-975-447-509-8 The cricket field James Pycroft 
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473 978-975-447-429-9 The critique of pure reason Immanuel Kant 
474 978-975-447-508-1 The dance festivals of the alaskan eskimo Ernest William Hawkes 
475 978-975-447-507-4 The development of certain tendencies in modern opera Kathryn Eleanor Browne 

476 978-975-447-476-3
The economy of workshop manipulation, a logical method of learning 
constructive mechanics, arranged with questions for the use of 
apprentice engineers and students

John Richards 

477 978-975-447-457-2 The education of children Desiderius Erasmus 
478 978-975-447-506-7 The forward pass in football Elmer Berry 
479 978-975-447-481-7 The gasoline motor Harold Whiting Slauson 
480 978-975-447-505-0 The geological history of plants John William Dawson 
481 978-975-447-504-3 The history and practice of the art of photography Henry Hunt Snelling 
482 978-975-447-503-6 The influence of the organ in history Dudley Buck 

483 978-975-447-502-9 The letters of wolfgang amadeus mozart — volume 01 Wolfgang Amadeus Mozart Çeviren Lady 
Grace Wallace

484 978-975-447-501-2 The martyrs of science, or, the lives of galileo, tycho brahe, and kepler Sir david Brewster 
485 978-975-447-448-0 The montessori method Maria Montessori 
486 978-975-447-500-5 The motion picture chums at seaside park Victor Appleton 
487 978-975-447-499-2 The orchestral conductor Hector Berlioz 

488 978-975-447-498-5 The origin of species by means of natural selection: or, the preservation 
of favoured races in the struggle for life Charles Darwin 

489 978-975-447-482-4 The petrol engine: a text-book dealing with the principles of design and 
construction, with a special chapter on the two-stroke engine Francis John Kean 

490 978-975-447-394-0 The principles of scientific management Frederick W. Taylor 
491 978-975-447-461-9 The reform of education Giovanni Gentile 
492 978-975-447-450-3 The school and society John Dewey 
493 978-975-447-497-8 The spanish influenza pandemic of 1918 Oscar Jewell Harvey 
494 978-975-447-496-1 The sports and pastimes of the people of england Joseph Strutt Editör William Hone

495 978-975-447-495-4 The sportsman XENOPHON XENOPHON Çeviren Henry 
Graham Dakyns

496 978-975-447-470-1
The steam engine explained and illustrated: with an account of its 
invention and progressive improvement, and its application to navigation 
and railways; including also a memoir of watt

Dionysius Lardner 

497 978-975-447-428-2 The stock exchange Charles Duguid 
498 978-975-447-494-7 The story of eclipses George F. Chambers 
499 978-975-447-493-0 The theatrocrat John Davidson 
500 978-975-447-422-0 The theory and policy of labour protection Albert Schäffle 
501 978-975-447-427-5 The theory of moral sentiments Adam Smith 
502 978-975-447-421-3 The theory of the leisure class Thorsteın Veblen 
503 978-975-447-478-7 The voice of the machines an introduction to the twentieth century Gerald Stanley Lee 
504 978-975-447-458-9 Thinking and learning to think Nathan Christ Schaeffer 

505 978-975-447-459-6 Thoughts on the education of daughters with reflections on female 
conduct, in the more important duties of life Mary Wollstonecraft 

506 978-975-447-346-9 Toraman Hüseyin Rahmi Gürpınar Hazırlayan Kemal 
Bek

507 978-975-447-246-2 Turfanda mı yoksa turfa mı Mizancı, Mehmed Murad Hazırlayan Çağın, 
Sabahattin

508 978-975-447-583-8 Turizm alanında çok yönlü araştırmalar  Editör Merve Öksüz
509 978-975-447-623-1 Tüm yönleriyle hıv enfeksiyonu ve aıds  Editör Meryem Çolak
510 978-975-447-257-8 Türk edebiyatında yahya kemal Tanyol, Cahit 
511 978-975-447-335-3 Türk mizahından fıkralar  Derleyen Halit Karaoğlu
512 978-975-447-306-3 Türk müziği enstrümanlarının frekans aralıkları Kartal, Emirhan 

513 978-975-447-579-1 Türk müziği literatürü ile oda müziği eğitimi ve müzik eğitimi lisansüstü 
programlarındaki ders kazanımlarına yansımaları Hamza Serdar Turan 
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514 978-975-447-326-1 Türk Romanında Azınlıklar (1872 - 1950) Sacit Ayhan 

515 978-975-447-287-5 Türk romanında bürokrasi ve memurlar Çanaklı, Levent ali Yayın yönetmeni Özer, 
Adnan

516 978-975-447-571-5 Türk sanatı ve mitolojisinde yer alan hayvan figürlerinin günümüz 
giysilerine yansımaları Elif Turan Aslan Editör Ayşe Aslıhan  Eroğlu

517 978-975-447-075-8 Türkçenin argo sözlüğü  

518 978-975-447-633-0 Türkiye ve japonya yüksek öğretim akreditasyon sistemlerinin 
karşılaştırılması: kalite çalışmalarından akıllı akreditasyon sistemine Volkan Duran,Mehmet Hakkı Alma 

519 978-975-447-254-7 Türkiye’de siyasetin dayanılmaz boşluğu : sosyal demokrat parti krizi ve 
sol arayışlar Aksoy, Murat 

520 978-975-447-565-4 Türkiye'de gençlerin siyasal değerleri Mehmet Mazhar Yıldız 
521 978-975-447-189-2 Türkün ateşle imtihanı Halide Edip - Adıvar 
522 978-975-447-160-1 Uçan serçe nasıl çizilir Edis, Derya Resimleyen Serdar Çetin

523 978-975-447-630-9 Ultra trail organizasyon paydaşları ve Türkiye’de sürdürülebilir turizme 
yönelik swot analizi

Evrim Böyükelhan Editör Osman  
Gümüşgül 

524 978-975-447-084-0 Utanmaz adam Hüseyin Rahmi Gürpınar 
525 978-975-447-631-6 Uygulamalı doğrusal olmayan zaman serileri analizi Funda Durgun 
526 978-975-447-016-1 Uykusuzlar Aral,İnci 
527 978-975-447-378-0 Uzay lordları Olcay Gökmen 
528 978-975-447-098-7 Uzaydan gelen eroinman park kadınları Yılmaz, Ali Kemal 
529 978-975-447-290-5 Üç hikaye Mehmet Rauf Hazırlayan Tarım, Rahim
530 978-975-447-165-6 Üç kırmızı böğürtlen Damar, Attila Resimleyen Serdar Çetin
531 978-975-447-325-4 Üstün Yetenekli Çocuklar ve Eğitimi Gary A. Davis Çeviren Müjde Işık
532 978-975-447-130-4 Üstün zekalı ve yetenekli çocukların eğitimi Cutts, Norma E. Çeviren İsmail Ersevim

533 978-975-447-348-3 Üstün zekalı ve yetenekliler için eğitim programının farklılaştırılması Shelly  Frei,Wendy  Conklin Çeviren Nihat 
Gürel Kahveci

534 978-975-447-262-2 Vakıf - buraya ceset dökmek yasaktır! Yalçıner, Selim 
535 978-975-447-313-1 Valide mektupları ve Kitapları dışında kalan hikayeler Halid Ziya Uşaklıgil Hazırlayan Ayhan, Sacit
536 978-975-447-563-0 Varlık, bilgi ve marifet Gökhan Oruç Önalan 

537 978-975-447-292-9 Vatan yahut silistre.  zavallı çocuk.  karabela Namık Kemal Hazırlayan Gökçek, Mehmet 
Fazıl

538 978-975-447-135-9 Vejeteryan yemekleri Baysal, Ayşe 

539 978-975-447-567-8 Verimlilik yönetimi ve stratejisinde entelektüel sermaye; üniversite 
hastanesi örneği Özgül Örsal Editör Nurullah Uçkun

540 978-975-447-569-2 Versatile approaches to engineering and applied sciences: materials and 
methods

 Editör Arif Hikmet  Çakoğlu,Editör 
Muhammet Raşit  Sancar

541 978-975-447-301-8 Victor hugo Fuad, Beşir Hazırlayan Bek, Kemal

542 978-975-447-492-3 Walker's manly exercises Donald Walker Editör John William 
Carleton

543 978-975-447-418-3 Wars and treaties 1815 to 1914 Arthur Ponsonby 
544 978-975-447-356-8 Yalnız efe ve seçme öyküler Ömer Seyfeddin 
545 978-975-447-197-7 Yankesiciler kulübü Gürpınar, H. Rahmi 
546 978-975-447-057-4 Yanlış adam Rıo, Mıchael Çeviren Aykut Derman
547 978-975-447-014-7 Yaratıcı düşünce Sungur,Nuray 
548 978-975-447-245-5 Yaşamın kendisidir aşk Birkiye, Atilla 
549 978-975-447-163-2 Yeni bir dünya Karlı, Gülten Resimleyen Serdar Çetin

550 978-975-447-597-5 Yeni medya araştırmaları  Editör Mehmet Ali Göngen,Editör Yıldıray 
KESGİN

551 978-975-447-040-6 Yeni yalan zamanlar Aral,İnci 
552 978-975-447-136-6 Yeterli dengeli beslenme ve sağlıklı zayıflama diyetleri  

553 978-975-447-282-0 Yirmi yıl ve bir gün Semprun, Jorge Çeviren Vartanlı, Ceren 
Balamir

554 978-975-447-333-9 Yokluğuna başkaldırı aşk Atilla Birkiye 
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555 978-975-447-087-1 Yol palas cinayeti Halide Edip - Adıvar 
556 978-975-447-479-4 Young engineer's guide J. V. Rohan 
557 978-975-447-582-1 Yönetim, organizasyon ve strateji üzerine araştırmalar  Editör Mehmet Seyhan
558 978-975-447-018-5 Yunus emre Öztelli,Cahit 
559 978-975-447-022-2 Yüzyıl yanarım yanmayı öğrendimse Oğuzcan,Ümit Yaşar 
560 978-975-447-380-3 Yüzyılda türkiye İbrahim Şimşek 
561 978-975-447-101-4 Zamane eleştirmenlerine cevap cadı çarpıyor Hüseyin Rahmi Gürpınar 
562 978-975-447-180-9 Zehra-karabibik Nabizade Nazım - 
563 978-975-447-142-7 Zeyno'nun oğlu Halide Edip - Adıvar 
564 978-975-447-359-9 Zımpara Çetin Yılmaz 
565 978-975-447-157-1 Zorla ahlaksız olduk Hüseyin Rahmi Gürpınar 
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HARVARD
UNIVERSITY

Link: https://hollis.harvard.edu/primo-explore/search?query=any,contains,%-
C3%B6zg%C3%BCr%20yayinlari&tab=books&search_scope=default_scope&vi-
d=HVD2&offset=0 

COLOMBIA Link: https://clio.columbia.edu/catalog?q=%C3%B6zg%C3%BCr+yayinlari&sear-
ch_field=all_fields&commit=Search 

OXFORD
Link: https://solo.bodleian.ox.ac.uk/primo-explore/search?query=any,conta-
ins,%22%C3%B6zg%C3%BCr%20yay%C4%B1nlari%22&tab=local&search_scope=L-
SCOP_ALL&vid=SOLO&lang=en_US&offset=0
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CORNELL
Link: https://newcatalog.library.cornell.edu/catalog?utf8=%E2%9C%93&cont-
roller=catalog&action=index&q=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%-
B1%22&search_field=all_fields

STANFORD Link: https://searchworks.stanford.edu/?search_field=search&q=%22%C3%B6zg%-
C3%BCr+yayinlari%22

UNIVERSITY OF 
CALIFORNIA

Link: https://search.library.ucla.edu/discovery/search?query=any,contains,%22%-
C3%B6zg%C3%BCr%20yay%C4%B1nlar%C4%B1%22&tab=LibraryCatalog&sear-
ch_scope=MyInstitution&vid=01UCS_LAL:UCLA&offset=0
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NEW YORK 
UNIVERSITY

Link: https://bobcat.library.nyu.edu/primo-explore/search?query=any,conta-
ins,%22%C3%B6zg%C3%BCr%20yayinlari%22&tab=all&search_scope=all&vid=N-
YU&lang=en_US&offset=0

DUKE Link: https://find.library.duke.edu/?utf8=%E2%9C%93&search_field=all_fiel-
ds&q=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%B1%22

UNIVERSITY OF UTAH
Link: https://utah-primoprod.hosted.exlibrisgroup.com/primo-explore/sear-
ch?query=any,contains,%22%C3%B6zg%C3%BCr%20yayinlari%22&tab=everythin-
g&search_scope=EVERYTHING&vid=UTAH&offset=0
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UNIVERSITY 
OF CHICAGO

Link: https://catalog.lib.uchicago.edu/vufind/Search/Results?lookfor=%22%-
C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%B1%22&type=AllFields

UNIVERSITY 
OF WISCONSIN

Link: https://search.library.wisc.edu/search/system?q=%22%C3%B6zg%C3%BCr+-
yay%C4%B1nlar%C4%B1%22

DANISH UNION 
CATALOGUE AND DANISH 
NATIONAL BIBLIOGRAPHY

Link: https://bibliotek.dk/eng/search/work?search_block_form=%22%C3%B6zg%C3%BCr+yay%-
C4%B1nlar%C4%B1%22&select_material_type=bibdk_frontpage&op=Search&year_op=%2522ye-
ar_eq%2522&year_value=&form_build_id=form-dtnDclevDgCxvH7lirEpwE5qU-rwtN6jdr73bHgDi-
oc&form_id=search_block_form&sort=rank_frequency&page_id=bibdk_frontpage#content
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UNIVERSITY 
OF MICHIGAN

Link: https://search.lib.umich.edu/catalog?query=%22%C3%B6zg%C3%BCr+yay%-
C4%B1nlar%C4%B1%22&library=All+libraries

UNIVERSITY OF TORONTO 
ROBARTS LIBRARY

Link: https://librarysearch.library.utoronto.ca/discovery/search?query=any,conta-
ins,%22%C3%B6zg%C3%BCr%20yay%C4%B1nlar%C4%B1%22&tab=Everything&sear-
ch_scope=UTL_AND_CI&vid=01UTORONTO_INST:UTORONTO&lang=en&offset=0

UNIVERSITY 
OF WASHINGTON

Link: https://orbiscascade-washington.primo.exlibrisgroup.com/discovery/search?quer-
y=any,contains,%22%C3%B6zg%C3%BCr%20yay%C4%B1nlar%C4%B1%22&tab=UW_defa-
ult&search_scope=UW_EVERYTHING&vid=01ALLIANCE_UW:UW&lang=en&offset=0
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UNIVERSITY 
OF TEXAS

Link: https://search.lib.utexas.edu/discovery/search?query=any,contains,%22%-
C3%B6zg%C3%BCr%20yay%C4%B1nlar%C4%B1%22&tab=Everything&search_sco-
pe=MyInst_and_CI&vid=01UTAU_INST:SEARCH&lang=en&offset=0

BROWN 
UNIVERSITY

Link: https://bruknow.library.brown.edu/discovery/search?query=any,conta-
ins,%22%C3%B6zg%C3%BCr%20yay%C4%B1nlar%C4%B1%22&tab=Everything&se-
arch_scope=MyInst_and_CI&vid=01BU_INST:BROWN&offset=0

THE OHIO 
STATE UNIVERSITY

Link: https://library.ohio-state.edu/search/o37830940
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UNIVERSITÄTSBIBLIOTHEK, 
FREIE UNIVERSITÄT BERLIN

Link: https://hds.hebis.de/ubmz/Search/Results?lookfor=%22%C3%B6zg%C3%-
BCr+yay%C4%B1nlar%C4%B1%22&trackSearchEvent=Einfache+Suche&type=allfiel-
ds&search=new&submit=Suchen

MCGILL 
UNIVERSITY

Link: https://mcgill.on.worldcat.org/search?queryString=%22%C3%B6zg%C3%-
BCr%20yay%C4%B1nlar%C4%B1%22&clusterResults=true&groupVariantRe-
cords=false

INDIANA 
UNIVERSITY

Link: https://iucat.iu.edu/?utf8=%E2%9C%93&search_field=all_field&q=%22%-
C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%B1%22
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STAATS- UND UNIVERSI-
TÄTSBIBLIOTHEK HAMBURG 
CARL VON OSSIETZKY

Link: https://kataloge.uni-hamburg.de/DB=1/SET=2/TTL=1/CMD?ACT=SR-
CHA&IKT=1016&SRT=YOP&TRM=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%-
C4%B1%22

UNIVERSITÄTS- UND 
LANDESBIBLIOTHEK BONN

Link: https://www.worldcat.org/title/solgun-demet-hikayeler/oclc/873553007&-
referer=brief_results

UTRECHT 
UNIVERSITY

Link: https://utrechtuniversity.on.worldcat.org/search?queryString=%22%C3%B6z-
g%C3%BCr%20yay%C4%B1nlar%C4%B1%22&clusterResults=true&groupVariantRe-
cords=false
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BIBLIOTHÈQUE 
NATIONALE DE FRANCE

Link: https://catalogue.bnf.fr/rechercher.do;jsessionid=4EADD9176E84686F9A-
11AE36900C63AD?motRecherche=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%-
C4%B1%22&critereRecherche=0&depart=0&facetteModifiee=ok

GÖTTINGEN 
UNIVERSITY

Link: https://opac.sub.uni-goettingen.de/DB=1/LNG=EN/LRSET=1/SET=1/SID=2bd-
320cf-3/TTL=1/CMD?ACT=SRCHA&IKT=1016&SRT=YOP&TRM=%22%C3%B6zg%C3%BC-
r+yay%C4%B1nlar%C4%B1%22&MATCFILTER=N&MATCSET=N&NOSCAN=N&ADI_BIB=

KIEL 
UNIVERSITY

Link: https://katalog.ub.uni-kiel.de/DB=1/LNG=EN/LRSET=1/SET=1/SID=b75dbe-
e5-e/TTL=1/CMD?ACT=SRCHA&IKT=1016&SRT=YOP&TRM=%C3%B6zg%C3%BCr+-
yay%C4%B1nlar%C4%B1
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UNIVERSITY 
OF PENNSYLVANIA

Link: https://franklin.library.upenn.edu/catalog?utf8=%E2%9C%93&search_field=-
keyword&q=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%B1%22

PRINCETON 
UNIVERSITY

Link: https://catalog.princeton.edu/catalog?utf8=%E2%9C%93&search_field=all_
fields&q=%22%C3%B6zg%C3%BCr+yay%C4%B1nlar%C4%B1%22


